April 19, 2010

SMITH’S ENCOURAGES REUSABLE BAGS THROUGH DESIGN CONTEST

As Earth Day approaches, Smith's Food & Drug reminds its customers that regularly packing a reusable bag when they shop can potentially keep 1,000 plastic bags from going into landfills. 

Customers also have the opportunity to deposit their used plastic bags in Smith’s recycle bins found in store lobbies. The bags are then comingled with yards of plastic shrink-wrap used on food pallet deliveries. In 2009, those efforts eliminated 538,480 pounds of plastic from going into local landfills, enough plastic to represent 45 million bags. 

Smith’s has joined other Kroger divisions across the country by inviting customers to Design a Reusable Shopping Bag through its annual online contest. Beginning April 19 and running through May 21, customers can go online at www.smithsfoodanddrug.com to submit their designs for reusable grocery bags. 

The winning designer will receive a $1,000 gift card and a chance to see their bag design sold in Kroger stores nationwide. In addition, four finalists will be awarded a $250 Kroger gift card and five runners-up will receive a $100 Kroger gift card.  Any Smith’s shopper whose bag design is selected as a runner up or as the winner will also receive their design printed on 20 commemorative Café Press reusable bags to give to family or friends. 

During the contest, anyone who designs a bag and has a valid shopper card will receive an electronic coupon for a free reusable bag ($0.99 value) loaded directly to their Smith's reward card, where applicable.  



April 7, 2010

REMODELED MIDVALE SMITH’S INTRODUCES NEW DÉCOR PACKAGE

Smith's Food & Drug will reopen its 980 East Fort Union store on Wednesday April 14 at 8:00 am with the first 300 customers receiving coupons for free breakfast fixings. 

The newly remodeled 66,700 square foot store is the first Smith’s in Utah to implement a brand new décor package. Rich wall colors decorated with graphics of trees, wheat and other natural elements, identify the specific peripheral departments and are complimented by natural wood treatments. Spot track lighting highlights fruits and vegetables displayed on new lower merchandising racks. Highly polished concrete floors add to the contemporary atmosphere, and large windows at the front of the store now emit more natural light. 

Added throughout the remodel are two large carousel self check-out stations for larger grocery orders to compliment the four smaller self-check-out stations; a gourmet olive and soup bar; a self- serve artisan bread collection with slicer; and an expanded pharmacy to accommodate private consultation. Customers will still find the US Bank branch, red box movie dispenser and CoinStar services at the front of the store. 

With the changes made in this remodel, the store will now utilize the most up to date energy savings technologies available to reduce energy use. Installed were 174 new upright freezer cases that will reduce operational expenses by two-thirds through the use of LED lights that display the contents rather than fluorescent light bulbs. The LED lights are also triggered by motion-activated sensors, lighting up the cases only when a customer is within 18 feet.

Additional environmentally sound design measures include a single vestibule entrance to regulate airflow into the store and the removal of existing floor tiles to expose and polish the underlying concrete floor eliminating the need for harsh chemicals to clean the floor. Smith’s will continue to offer Bags2Bags recycling bins for used grocery bags in the front of the store. 


March 30, 2010

SMITH’S IS “TOP SHELF” FOR 5TH STRAIGHT YEAR
Las Vegas Review-Journal Readers Vote Smith’s Best Grocery Store

Smith’s Food & Drug Stores in Las Vegas was voted “best grocery store” in the Las Vegas Review-Journal's 29th Annual Best of Las Vegas readers’ poll.  Almost 8,000 total votes were cast and tallied in this year's Internet survey, with Smith’s coming out in front of its competition for the fifth straight year in a row. 

According to the Las Vegas Review-Journal analysis summary, readers picked Smith's by a landslide "because they are always sufficiently staffed so as not to keep you waiting in ridiculously long lines…committed to keeping the stores immaculately clean…nice, wide aisles that give you all the room you need," the paper said.

Smith’s is known by customers for its one-stop shopping convenience, friendly service, rewards card savings and rebates, fuel discounts, $4 generic prescription drugs, reusable bag and plastic recycling programs, wide clean aisles and environmental friendly approaches to energy efficiencies in their stores. In addition, Smith’s generated community support of nearly $2.7 million in cash and product contributions in 2009 to Nevada charitable organizations.

“Our 3,000 Las Vegas Smith’s associates work hard every day to please our customers through their helpful and friendly service,” said Jim Hallsey Smith’s president. “We are proud to receive this recognition as the Reader’s Pick for the past five years, and thank our customers for giving us the opportunity to earn their loyalty.”

The Review-Journal’s statistics on the poll showed that most of the ballots received were from around the United States, while some were from England, Canada and Australia.


March 10, 2010

SMITH'S DONATES $10 MILLION TO NON-PROFITS IN 2009

Smith’s Food & Drug Stores has released its 2009 Report to the Community highlighting donations of $10 million of cash and products to more than 2,050 non-profit organizations in seven western states of operation. 
The 2009 Smith’s Report to the Community can be accessed online at www.smithscommunity.com.
Smith’s charitable giving program known as “Neighbor to Neighbor” provided average donations of nearly $75,000 per store location throughout Smith’s seven western states of operation (Utah, Nevada, New Mexico, Idaho, Wyoming, Montana, Arizona).  The support also includes contributions from the Kroger Foundation (Smith’s parent company), suppliers, associates and customers through in-store fundraising promotions.
Smith’s assistance is primarily focused in the following areas: fighting hunger, supporting K-12 education, promoting women’s health and support for local grassroots organizations.  The report summarizes the company’s social philanthropy and lists specific organizations by state that were supported last year. 

“Our associates help us to reach out in meaningful ways within the community,” said Jim Hallsey, Smith’s president.  “We recognize that without them and without our customers Smith’s would not have the ability to be as committed as we are to the community we share.”  Mr. Hallsey’s personal commitment in the community includes serving on the boards of Junior Achievement and Salt Lake Valley Habitat for Humanity.
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