
 

 
 

Requesting a Cash Contribution from the Smith’s Neighbor to Neighbor Fund 
A Part of the Kroger Foundation 

 
Smith’s values the work of the nonprofit community and supports many groups whose work 
reflects our core areas of our community support. We will consider requests from organizations 
that have clearly identified a need in the community and have well-defined goals and 
objectives.   And while all organizations have value in their respective missions, we are unable 
to support every request we receive. Therefore, even though your organization may fall within 
the guidelines, funding is not guaranteed by the Kroger Foundation, known in our operating 
areas as the Smith’s Neighbor to Neighbor fund. 

 

 Established 501[c] [3] organizations may apply for funding at any time within the 
calendar year, allowing for six to eight weeks for evaluation and processing once 
received.  
 

 Please include the following: 
- How does this request support one or more of the following: women’s health, the 

environment, hunger or nutrition, the advancement of women or the advancement 
of minority populations?  

- Address a case for need and why your organization is uniquely positioned to help in 
this area. What collaboration with other organizations have you undertaken? 

- Present at least 2 levels of funding options (Maximum grant request is $10,000). 
- Provide specific details on how the funds will be used for a program and how many 

people will be touched by the grant. 
- Submit a copy of your 501[c] 3 IRS Tax Exempt and Determination letter.  
- What acknowledgement will Smith’s receive if the grant is awarded? 
 

                      Original proposals along with any printed materials (no DVDs) may be mailed to:  
 
                      Smith’s Public Affairs 
                      1550 South Redwood Road 
                  Salt Lake City, Utah 84104 
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